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Campaigning Summit Switzerland is a 
great opportunity to gather experts and 
lovers of communication, public rela-
tions, social media, change management 
and personal development. At this event, 
new trends and innovations in the fi eld of 
advertisement campaigning and the art 
of storytelling as an extraordinary tool to 
engage people are displayed. We met Peter 
Metzinger, founder of business campaign-
ing. He and a team of passionate campaign-
ing afi cionados created a platform where 
the not-for-profi t, political and corporate 
sectors, can learn from each other through 
stories and examples; where they can learn 
to think “outside the box” and consequently 
embrace change.

Do it with love, no matter what.
That is the belief that anything we do must have 

our brain’s mark and also our love’s imprint. This is 
also the leading idea of the “Campaigning Summit 
Switzerland”, taking place in Zurich on 13 March. 

Campaigning Summit Switzerland 2015

The place to be for strategic thinkers

ENTRETIEN/INTERVIEW
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What is business campaigning?
Business campaigning is a management 
model to achieve change by engaging peo-
ple. It is also a way of thinking, a philos-
ophy that originated in the strategies of 
non-governmental organizations (NGOs) 
like Greenpeace, which are accustomed 
to “impossible missions” with extremely 
challenging goals, big opponents and tight 
budgets, too tight for what they deem nec-
essary to succeed. 

Business campaigning is the frame-
work for a coordinated series of strate-
gically planned activities or operations 
to change the behavior and thinking of 
specifi c groups of people. It is more than 
communication. 



ATRA AUTOMOBILES GENÈVE SA 
Chemin de l’Etang, 54 - 1219 Genève

022 979 20 00

GARAGE BERGER SA
Route de Champ-Colin 11 - 1260 Nyon

022 994 01 11

NOUVEAU SALON SA
Route de Ferney 185, 1218 Le Grand-Saconnex

022 798 71 32

CLASSICA MOTORS
Chemin de Grange-Collomb 4 - 1212 Grand-Lancy

022 304 12 20

RELAIS ONEX SÀRL
Route de Chancy 100Bis - 1213 Onex

022 792 66 20

NEW DIPLOMATIC SALES

 ON ALL MODELS

NEW MODEL CX-5

10 | Mars 2015

Peter Metzinger, founder of business campaigning Lively exchange between delegates
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Campaigning Summit is an event involving 
different sectors, where multilateralism is 
the keyword. Can you tell us more about it?
We have representatives coming from 
many fields such as public relations, 
advertising, NGOs, political campaigning, 
social media, change management. A mixed 
crowd with one common denominator: 
achieving change by turning target groups 
from opponents to supporters of a goal. 
It is a true hub to connect professionals 
from the non-profi t and business sectors.

You have been creating campaigns since 
1982. How does your background as 
physicist help or infl uence your approach?
My two first campaigns were against a 
paint sludge landfi ll outside our village and 
against written tests during my physics 
studies at the University of Heidelberg. As 
a physicist you learn to analyze very criti-
cally any assumption and to be extremely 
precise in how you defi ne things. This way 
of thinking helps me a lot when it comes to 
deeply understanding the initial situation 
and to defi ning the goals of a campaign. Too 
many campaigns are based on an insuffi -
cient situation analysis or goals that have 
not been clearly defi ned. These campaigns 

are doomed to fail in general. The mecha-
nisms of campaigning, of course, I did not 
learn at university but trough experience 
“out in the fi eld”.

What is the main goal of the Campaigning 
Summit Conference and what can we expect 
from such an event? 
Our mission is to bring together people who 
are interested in the latest state-of-the art 
approaches to change management and 
communications. Our objective is to offer 
a platform for inspiration, networking and 
learning from each other, especially from 
representatives of other professions who 
need answers to similar questions, such 
as: “how do I engage people to help me 
achieve my goals?” and “how do I make 
people change their behavior or their way 
of thinking?”.

Why is it important to attend the 
conference? 
For networking, inspiration and knowl-
edge exchange between professionals. 
For instance, marketing specialists can 
learn from change management special-
ists, public affairs experts can learn from 
social media experts and the other way 

around. The feedback we received from 
the past Campaigning Summits was that 
there are many marketing conferences, 
but none of them is as inspiring and useful 
as the Campaigning Summit Zurich, now 
called Campaigning Summit Switzerland.

What will make campaigns successful in the 
future? 
Social media have brought us new dimen-
sions that strengthen the way of campaign-
ing. Authenticity as prerogative will become 
even more important, not only because 
of the increased transparency that comes 
along with social media but also as a result 
of issues like the National Security Agen-
cy scandal. The space for manipulation is 
strongly reducing. 

Just as important is a new way of think-
ing. Not only do we need to use networks, 
we also need to think in networks. This 
thinking is called “Relational Thinking”. 
It is about the relation between people, 
organizations, different communication 
channels and professions. If we understand 
relational thinking, we are ready for the 
next phase of marketing, communication 
and corporate strategy. ■
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Message de la rédactrice en chef

Vous aimeriez partager votre opinion sur 
le magazine et son contenu ?

N’hésitez plus et écrivez-nous !

Nous serions heureux de recevoir votre avis.

Les plus pertinents, les plus intéressants, 
les plus originaux seront publiés dans 
le magazine.

Si le succès est au rendez-vous, 
le magazine comportera à l’avenir une 
rubrique « nos lecteurs nous écrivent ».

Et maintenant, à vos plumes !

Adressez vos commentaires à : 
Laurence Vercammen, rédactrice en chef – UN Special
20, avenue Appia – 1211 Genève 27 – Suisse
Par courrier électronique : unspecial@who.int

Message from the editor-in-chief

Would you like to share your opinion about 
UN Special and its contents ?

Write to us! 

We will be glad to hear from you.

The most interesting, relevant, or even 
ingenious responses will be published 
in the magazine.

We are also thinking of a regular 
feature with the messages from 
our readers.

Now, put pen to paper!

Send your thoughts to: 
Laurence Vercammen, editor-in-chief – UN Special 
20, avenue Appia – 1211 Genève 27 – Switzerland
By email: unspecial@who.int


